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Building on Ideas and Transitioning

Instructions: Using Microsoft Word Commenting, make comments in each place where you see the author building on his ideas and / or making a transition from one idea to the next. Note how the ideas are developing, what is aiding in making transitions possible, and how Bolter is being used. Read the text completely before you begin; ignore all typos and grammar issues. This sample is taken from an essay on the same topic as our Essay 1 (though, the author was writing about the New York Times and we wrote about the Philadelphia Inquirer).  It begins on page 3 of a 6-page final draft. 

Within the present remediation of print, there is a shift from a writing space of physical and visual properties into one of symbolic interaction, where users of a graphical interface must negotiate with the system in order to gain access to the network.  Each individual site represents a type of portal that leads somewhere else, leaving no end to the process itself.  Bolton remarks about how the transparency of print is lost in the hypertext, as the new technologies “requires that the reader pay attention to the process by which the text is presented and renewed on the screen.” (pg 44)  Hypertext as a set of processes distinguishes it from the product-oriented print culture that demands a fixed and rigid text.  The NY Times of course has firm foundations in the past ideal of the product, as in the concrete newspaper that leaves little room for choice within the designated hierarchy.                


Such a hierarchy not only fixes expectations for the reader, but also places broader expectations on the paper itself. It is important to note the relationship the NY Times shares with the broader genre of newspapers in general. Unlike the NY Daily News or USA Today, the NY Times has always been a more text oriented paper, appealing to educated readers seeking an academic approach to the news as opposed to the more sensationalist, picture based texts of other papers.  The value the NY Times has put into the word is seen in the length and style of the articles, which are much denser than most newspapers. This quality might be defined as a different readability, a type of prose that requires a specific type of reader.  Nowhere in Bolter's text does the idea of readability or quality of prose arise, nor is it addressed how the concept of readability, a value that is placed on the intellectual ability of the reader, will be remediated by electronic writing spaces.


Part of this problem stems from the inherent values that the new writing space endorses. The hypertext's key design is its structural flexibility, the democratic ideal that through hyperlinks and site maps, readers can navigate the topographic information in ways never possible with print.  With the storage capabilities of the digital technologies to retain information, and for that information to be linked according to the web designer, texts now become an interactive exploration of facts, figures, and even primary documents.  Whereas the newspaper required the reader or writer to recall or summarize the past, the immediacy of the web allows readers to, in effect, choose their own paths. If a reader is unsure about a certain prominent government official, the NY Times web site links the name to a site where a host of information is structured according to previous stories, basic facts, and extrinsic links. This is what Bolter refers to when he discusses the transformation of physical space into symbolic information. Linking itself in effect becomes a type of dialogue, partially in the reader's desire to know more, and the act of understanding that a click will bring them to where more information is available. Writers, Bolter states, “use links to define relationships among textual elements, and these links constitute the rhetoric of the hypertext.” (Pg 38)


With the amount of flexibility the site allows, it is also important to note the ways in which hypertext still uphold the vestiges of the print culture in ways that seem counterproductive to the technology.  The text is still the priority, and largely the print appears static, a document that needs the same readership participation as print. Some of the articles on the NY Times website exist identically in the printed newspaper, and even the site provides the option for the text to open in a new window in order to be printed.  This printable copy is a document that reinstates the disconnection of the text from the elements of the symbolic, virtual space. It is almost as though the creators imply that the website is a reflection of the printed product, rather than an entity of its own. Bolton's concept of continuity might be referenced,  but it raises a question: how can the NY Times sustain its audience appeal when that appeal is based so much on the values of a print culture?  If it is simply a question of convenience, then the effects of remediation would be limited in scope compared to the drastic change that Bolter refers to as a “revolution.” (pg 24) 

